





Environment

Canon USA, Inc. received its 10th ENERGY STAR award in April
2008 from the U.S. Environmental Protection Agency.
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Accessibility

Canon
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“I need a device that can easily be “l may have low vision, but | still *IF | could control copy device
modified to become more azcessible. need to make and distribute funetinns from my PC, it could
What are my options®” prirted materials regularly.” definitely help improve my

productivity.”

ACCESSIBILITY

Access to Everyone

Canon works hard to Introduce and refine technologies designed
to improve the work lives of a wide range of people.

We're especially proud of the accomplishments we've made in
our drive to make increased access and functionality a reality for
users with disabilities.

For more accessibility information,
Contact your local Canon dealer or visit us on the web at ? imageRUNNER’
www.usa.canon.com/gmd/section508.html
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mmary of Previous Modifications

To view Modifications awarded under this Consolidated Contract, please go to: http://gmd.cusa.canon.com.
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FOCUS ON THE ENVIRONMENT

Guided by the philosophy of kyosei -- living and working together for the common good,
Canon U.S.A. has chosen to protect future generations by preserving America’s most
valuable resources -- children and the environment -- through the support of a wide range of
local and national environmental and youth programs.

In 1990, Canon introduced The Clean Earth Campaign and began to recover and recycle

toner cartridges used in many Canon office products. In 1995, Canon U.S.A. repositioned

The Clean Earth Campaign as a branding umbrella to represent all of Canon’s U.S. envi- »
ronmental accomplishments. This campaign has grown into one of the leading and most ¢
visible environmental cause related initiatives in the U.S. .

e Eyes on Yellowstone, made possible by Canon is an educational and research program
with Yellowstone National Park.

e Canon National Parks Science Scholars Program for the Americas develops the next
generation of scientists working in the fields of conservation, environmental science

Al and park management. It is the first and only program of its kind to encourage doctoral
students to conduct innovative research on scientific problems critical to national parks.

e Canon Envirothon is sponsored in partnership with the National Association of
Conservation Districts, the U.S. Forest Service and other conservation agencies. Each year,
more than 500,000 teenagers throughout North America embark on a year-long learning
process that combines in-class curriculum with hands-on field experiences to demonstrate
the role people have in important environmental issues.

e Canon works in voluntary partnership with the EPA to: design products that meet the
high standards of its ENERGY STAR program, find practical methods to reduce municipal
solid waste as part of the WasteWise program and partner with the transpiration industry in
SmartWay Transport to reduce fuel consumption, reduce emissions that affect health and
reduce greenhouse gas emissions that affect the environment.

In addition to these and many other environmental and community initiatives, Canon

also tries to help find our missing children. Since 1997, Canon has collaborated with The
National Center for Missing & Exploited Children to raise public awareness about the grow-
ing issue of child abduction. Canon4Kids stresses the need for parents to update photos
and have them available to assist authorities in a search for a missing child, and it has pro-
vided photographic and printing products to law enforcement agencies nationwide to aid in
the recovery of missing children.

gy Canon UKids w

-800 THE LOST  the clean Earth Campaign

ENERGY STAR
PARTNER Canon

Published 9/2009 Canon U.S.A., Inc., GSA Contract No. GS-00F-0002V

w




CANON U.S.A., INC.

Canon Federal Sales Division
2110 Washington Blvd., Suite 300
Arlington, VA 22204

(703) 807-3500

Corporate Headquarters
One Canon Plaza

Lake Success, NY 11042
(516) 488-6700

New Jersey Office

100 Jamesburg Road
Jamesburg, N) 08831-1000
(732) 521-7000

Atlanta Office

5625 Oakbrook Parkway
Norcross, GA 30093
(770) 849-7700

Chicago Office

100 Park Boulevard
Itasca, IL 60143
(630) 250-6200

Dallas Office

3200 Regent Boulevard
Irving, TX 75063

(972) 409-7800

Los Angeles Office
15955 Alton Parkway
Irvine, CA 92718
(949) 753-4000



